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Today we have evolved into a company
where our efforts have accrued to provide first rate building materials : -

and comfortable spaces for our customers. =12

We will continue to strive towards a sustainable future

where people can enjoy pleasant living spaces and lead spiritually rich lifestyles. -
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In pursuit of new possibilities, we will transcend the past

by developing innovative functions towards a brighter tomorrow.
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Editorial policy
The Daiken Group has issued the Daiken Group Report as an annual integrated report for stakeholders ol '
in order to enhance the understanding of our initiatives for the improvement of medium-term and long- ‘%

term corporate value based on both financial and nonfinancial indicators. This report specifically shows
the first-year progress of the medium-term management plan GP25 3rd Stage, which is the final step
toward realization of the long-term vision GP25 and introduces our initiatives toward realization of the
growth strategy based on the pursuit of the resolution of social issues by using sustainability as the key

axis.
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[Disclaimer regarding future prospects]
The forecasts and estimates in this report are based on information available at the time of the report’s
issuance. Plans and figures depicting the future do not imply a guarantee of actual outcomes.
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